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FALL 2011

Foundation                                                              Major Requirements                                   Major Electives                                            

MIS 100: 
Fundamentals of IT in 
Organizations

Math 210:
Calculus (or higher)
(1) 

Econ 201: 
Macroeconomics (3)

Econ 202:
Microeconomics (3)

Stat 201: Statistics I  

Fin 390: Principles of 
Finance (3)

Econ 420: Money, 
Banking and Financial 
Institutions (3)

Econ 314: Intl and 
Comparative 
Economics (3)

Econ 496: Managerial 
Economics (3)

Acct 210: Financial 
Accounting (2)

Arrows indicate current business prerequisites.  
GELS writing requirements and 30 credits must be completed before taking courses 300-level or higher.
(1) Prerequisite of Math 120: Precalculus or other as noted in the catalog description.  
(2) Prerequisite of College Algebra or Math 120: Precalculus and 40 semester credits of college coursework. 
(3) Prerequisite of Math 115: College Algebra or equivalent.

Prerequisites are strictly enforced. Always check the online catalog and class schedule for prerequisites before registering for any course. Students without appropriate 
prerequisites may be dropped from courses.

S://COM/COMAdvisors/Majors/MajCrseSequence/BS Charts/Current Sequence/Econ-Bus2011 (05/24/11)pkz

Econ 497: Economic 
Research & 
Forecasting  

Business Economics Track Electives  
3 required from list.  All have prerequisites
Econ 311: Economics of the Environment
Econ 313: Labor Economics
Econ 315: Economics of Diversity
Econ 316: Health Economics
Econ 351: Intermediate Macroeconomics
Econ 352: Intermediate Microeconomics
DSci 431: Managerial Problem-solving and  

Decision-making  Methods  
or

DSci 434: Intro to Operations Management 
Fin 550:    International Finance 
Entr 490:  Challenges and Choices in Small      

Business and Entrepreneurship
Mktg 420: Marketing Research


